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WHY DOES TONE OF VOICE
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feminists

amazing
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Sophia Duleep Singh @alic ays ‘IF YOU CAN'T SEE IT,
PRINCESS. NURSE. SUFFRAGETTE HOW CAN YOU BE IT?"

thegreatwomenartists Amazing

3,886 likes
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NDERS TANDING BRAND TONE OF VOIC

OJNE OF VOICE IS THE PROJECTION OF YOUR IDENTI

IT'S YOUR ATTITUDE

IS HOW YOU SHOW UP IN THE WORLD
- EVERYDAY AND AT ANY MOMENT



UNDERSTANDING BRAND TONE OF VOICE

Who are you and what you stand for
How you decide to show up In the world
How you move

How you look

How you sound

How you smell

When and where you show up

Who your with
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1. WHO YOU ARE AND WHAT YOU
STAND FOR
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Success is...

Seven figure deals. Seven A S | ?
new mates. Hitting targets. e N S TRes S e
Hitting festivals. Earning ; = N\ T e See st =7 prniee
qualifications. Enjoying
celebrations. Skills for
work. Skills for life.
winning awards. LoSINg :
inhibitions. Team WinS.
Team gins. Innovation

expertise. Travell.ingga
comin
overseas: B 7 partne



TOP TIP
BE 100% SURE OF YOUR PROPOSITION
BEFORE XG




2. HOW YOU DECIDE TO
SHOW UP IN THE WORLD

Irish Examiner dirishexaminer - Mar 2(

Ralders use digger in attempt to steal safe from McDonald's Lidl Ireland &

For those wondering... yes we’re okay.
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@ Lidl Ireland €

‘D it wiralan
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Lidl! Ireland ¢ " Andrew Deegan Gandrewdeegan
. . il_ireland o ! ” Heplyvireg 1o i
Okay, we've seen some very 'creative' floats in the ‘ oo Lo

- I.-':‘l'

P = ek Do you have any bread left? I've only 3 sliced pans left in the house

#StPatricksDay parades today... but which is the best? &
71,503 14:24 - 17 Mar 2018 @McDonalds Hope you're okay hun x

11:30 AM - 20 Mar 2018 Lidl ireland gland - Mar 3
() 411 people are talking about this @ how did you let your supglies get so low, so irresponsible
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TOP TIE
IDENTIFY AND OWN

CONVERSATIONS AND

MOMENTS THAT ARE REAL

" TO WHO YOU ARE AND |
RELATABLE TOYOUR - .8
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\ ni’ % #BeMoreFrankAndHonest
i ‘ ; ‘-i #BeMoreankAndHonesf ?i § You can fﬂke I'IEWS, bl.l'l'... .
p You can foke a tan, but... i ¥ . you can’t fake great tasting coffee.
you can't fake great tasting coffee. } A ) ®
| #BeMoreFrankAndHonest
You can fake a smile, but...
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‘ you can’t fake great tasting coffee.
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3. HOW YOU MOVE




TOP TIF
MOVE IN SYNC WITH THE
PLATFORMS YOU SHOW




4. HOW_YOU L OOK

(b

There’s a glass & a half in everyone
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DUBLIN INTERNATIONAL
FILM FESTIVAL




TOPR TIP
MAKE SURE YOUR
CONTENT IS DESIGNED TO
TRAVEL ACROSS THE
INTERNET




2. HOW YOU SOUND



TOP TIP
DO A SOUND MAP OF YOUR
CUSTOMER JOURNEY




6. HOW YOU SMELL
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TORP TIP
THINK MOOD BEFORE SMELL - HOW DO YOU
WANT PEOPLE TO FEEL?




/. WHEN & WHER
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WELCOME HOMI
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TOPR TIP
MAKE A BUCKET LIST OF
hgl= PLACES YOU THINK

Always the right way. —arf L,
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8. WHO YOU RE WITH - THE COMPANY YOU KEEF




TOPRP TIP
UNDERSTAND WHAT YOU
LOVE AND CARE ABOUT




EMBRACING 5-D BRAND BUILDING

RECOGNITION

= Al _ e gr@{%j what you stand for
@ L How you decide to show up In the world
How you move
TY How you look
How you sound
How you smell

When and where you show up
Who your with
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