
BUILDING A 
DISTINCTIVE 

BRAND VOICE



WHY DOES TONE OF VOICE 

MATTER? 

RECOGNITION 

MEMORAB
ILITY





TONE OF VOICE IS THE PROJECTION OF YOUR IDENTITY

IT’S YOUR ATTITUDE

IT’S HOW YOU SHOW UP IN THE WORLD 
- EVERYDAY AND AT ANY MOMENT



Who are you and what you stand for 

How you decide to show up in the world

How you move

How you look

How you sound

How you smell

When and where you show up 

Who your with 

UNDERSTANDING BRAND TONE OF VOICE 



5-D BRAND 
BUILDING



1. WHO YOU ARE AND WHAT YOU STAND FOR 
WHO YOU ARE AND WHAT YOU 
STAND FOR 





BE 100% SURE OF YOUR PROPOSITION 
BEFORE YOU DO OR SAY ANYTHING



HOW YOU DECIDE TO 
SHOW UP IN THE WORLD 



IDENTIFY AND OWN 
CONVERSATIONS AND 
MOMENTS THAT ARE REAL 
TO WHO YOU ARE AND 
RELATABLE TO YOUR 
TARGET 



HOW YOU MOVE



MOVE IN SYNC WITH THE 
PLATFORMS YOU SHOW 
UP ON  



HOW YOU LOOK







MAKE SURE YOUR 
CONTENT IS DESIGNED TO 
TRAVEL ACROSS THE 
INTERNET



HOW YOU SOUND



DO A SOUND MAP OF YOUR 
CUSTOMER JOURNEY 



HOW YOU SMELL 



THINK MOOD BEFORE SMELL - HOW DO YOU WANT PEOPLE TO FEEL? 

THINK MOOD BEFORE SMELL - HOW DO YOU 
WANT PEOPLE TO FEEL?



WHEN & WHERE YOU SHOW UP
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MAKE A BUCKET LIST OF 
THE PLACES YOU THINK 
YOUR BRAND WOULD FEEL 
AT HOME  



WHO YOU’RE WITH - THE COMPANY YOU KEEP 



UNDERSTAND WHAT YOU 
LOVE AND CARE ABOUT  



EMBRACING 5-D BRAND BUILDING 

RECOGNITION 

MEMORABILI
TY

Who are you and what you stand for 

How you decide to show up in the world

How you move

How you look

How you sound

How you smell

When and where you show up 

Who your with 




