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Finding your voice
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What is voice?
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There’s an old maxim.
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It’s not what you say…

it’s how you say it.
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It’s not what you say…

it’s how you say it.
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But…
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It’s not just what you say

and how you say it.
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It’s actually what you say, how you say it,
where you say it… and why you’re 

even saying it in the first place.
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It’s actually what you say, how you say it,
where you say it… and why you’re 

even saying it in the first place.



12

(But that’s a bit less snappy isn’t it?)
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Where do I start?
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“Start with why”

Simon Sinek



15

Why

How

What

Where
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Words Experience
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How can it help build brands?
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Well, it starts with an old Texan.
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Samuel Augustus Maverick
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Samuel A Maverick
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maverick
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Because even when you’re
not saying something, that 
says something about you.
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So say something.





“Be yourself. Everyone else is taken.”

Oscar Wilde
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And when you do it well, people will 
stick with you through thick and thin.
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So how do I make 

my voice distinctive?
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The art to making your voice heard 

is knowing - very, very clearly -

what you want to say.
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Then saying it.
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Saying it again.
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And keeping on saying it in 

new, different, better ways.
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A bit like…
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“The Patron Saint of Tone of Voice”
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“Help people live well and die old”
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And they do it whether they’re 
talking about their product…

…or up to all sorts of weird 
and wonderful things.

…responding to whinges
about their prices…
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“The Patron Saint of Tone of Voice’s 
Rebellious Offspring”





46

The Ugly Truth

We’re not here to give you wings, or ask you to taste the feeling.

We’re here to expose the Ugly truth and make good on our promises.

Nothing artificial. No bullshit. No compromise.

It’s time to get real. 
It’s time to get Ugly.

Get Real. Get Ugly.

We Are…

Real
Unconventional

Good
Revels
A drink

We Are Not…

Artificial
Random
Worthy

Anarchists
A dream
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What do I need?
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Three key building blocks.



Content
What it says.

5

0

Structure
How it looks.

Tone
The way it feels.
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When it comes to telling your story.

More is more.
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Especially when you’re

on a mission.
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Embrace your constraints.
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And use them to stand-out.
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Reflect your audience.
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Make it worth their while.
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And they’ll follow you.
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Whether that means 

going the whole hog.
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…or keeping it simple.
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Nice one.
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And how do I judge it?
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Take it beyond the subjective.
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Know who you are.
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Know who you’re not.
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And stick to it.
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Other Examples
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