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Welcome

Gillian Willis



Agenda

10.35am Bloom overview Una Fitzgibbon

10.40am Bloom General & Food Village Pauline Kennedy 

11.00am Operations Alan Murphy 

11.15am PR/Comms Sarah Tighe

11.30am Trade Breakfast Maureen Gahan

11.45am Merchandising Celine Cummins

12.00pm Q&A – followed by some Bloom footage 

12.10pm Light Lunch and Networking



Bloom Overview

Bloom celebrates its 13th birthday in 2019



Background

Bloom was launched by Bord Bia in 2007 primarily as 
a promotional vehicle for horticulture; providing a 
showcase for garden plants, garden design, 
construction, horticulture and gardening as a hobby.

The OPW’s support and provision of 70 acres at the 
heart of the Phoenix Park has assisted Bord Bia in 
developing a show with a greater diversity of 
content than traditional garden shows. 

Bord Bia’s wider remit across food, drink and 
horticulture has enabled the development a 
consumer show that engages the public with Bord 
Bia Quality Assured food, meeting Ireland’s top 
chefs learning more about and experiencing Irish 
fruit and vegetable production.



General Information

• Bord Bia works with the external event management 
company - GEL - to plan and manage operations, 
exhibitor sales, horticulture content, sponsorship and 
communications.

• We partner/collaborate and work with multiple 
sponsors including in 2018 - OPW, RTE, Woodies, Irish 
Independent,  FBD and BIM and others.

• The event covers a 70 acre site at the heart of the 
Phoenix Park.

• Presidential patronage over many years

• A gaining incremental international reputation for 
Garden Design.



How long it takes to build Bloom

• 7 weeks on site in total 

• 3 week garden build

• 2 days judging

• 1 day media opening

• 5 days 9am to 6pm from 30th May

• Presidential/patron opening Thurs

• Trade breakfast event on Fri morning



Information Points



What the public say. . .

Over the 5 days our dedicated teams spoke to more than 1200 visitors to the event –
here’s a snapshot of what they said

Very good food was 
the best. Nothing to 

improve.

Super Event, the staff 
were very helpful. 
Shane + Tony were 
great. #Bloom18

Great day. Whole 
event was so well run 

and people very 
welcoming

Blown away! V.proud 
of our food producers. 
I'll be back next year

It's just so well run I've been 
here 4 years. What really 

impressed me was the great 
quality of the Irish food 

products in the food village - I 
was amazed! I've seen the 

expansion over the years, it's 
just so well run. Friendly & 

helpful staff in the pink t-shirts 
and no litter.

Supporting the best of 
upcoming Irish F & B 

companies



Food Village



Food Village

Organisers 
Office

Bloom Inn Food Market

Fresh Produce 
Market



Food Village

• The Food Village comprises of:
• Food Market

• Bloom Inn

• Fresh Produce Market

• Quality Chef’s Stage

• 7-a-day Programme

• Farm Area

• Love Irish Food Marquee

• Hospitality/catering options 

• 15 New producers for 2019 



Food Village 

New Enhanced look for 2019 for the exterior of the Bloom Inn, Bloom Market 

and Fresh Produce Market also include both entrances into the Food Village 



What does your package include 

• Structure as seen here (Food Market & Fresh Produce Market only) 

This structure is 2.5m x 2.5m



What does your package include    cont. . . / . . 

• 1 no tressle table & chair 

• Exhibitor passes for your and your personnel – these will be available for collection on 
site and will not be distributed in advance – collection is from the Food Village 
Organisers Office

• 1 no car park pass per exhibitor (due to demand this is limited to 1 pass per company –
parking is €5 per day )

• A supply of complimentary tickets – once payment is received in full these will be send 
by courier towards the of April, no tickets will be send without payment.

WRISTBAND ALLOCATIONS 

Daily Wristbands Valid all days Sqm Size

Single Stand 2 (for each day) 3 6.25

Double Stand 3 (for each day) 4 12.25

Triple / Island 4 (for each day) 5 18.75



What does your package include    cont. . . / . . 

• 1 no socket

• Communal wash-up area with basic cleaning products

• Online profile on www.bloominthepark.com – we recommend you complete this as 
soon as possible

• Access to the Trade Breakfast event on Friday 31st May 

http://www.bloominthepark.com/


What does your package NOT include 

• Refrigeration 

• 24 hour power

• Additional power over 1 kw 

• Refrigerated vehicle power

• Portable sink – it is a requirement any exhibitor sampling food or drink on their stand MUST have 
their own supply of hot/cold water with a basin on their stand

• Onsite storage

• Tasting/sampling equipment – All packaging used for sampling i.e. disposable plates, forks 
and cups must be compostable packaging. No polystyrene or biodegradable products may be used 
that cannot be discarded on the Bloom site.

• Ice – if required

• Sun cream 



Other general information

• Exhibitor Manual – this has been sent by email – please ready through this 
carefully

• Deliveries to Bloom should not be made any earlier than Wednesday 29th

May – this is an open site

• You or a representative should be onsite to receive your deliveries

• You are not to promote outside of your allocated space

• Daily deliveries must be made between 7am – 8am, all vehicles by 
instruction of the Gardai must be removed from the site by 8am.

• Bloom has two entrances – Entrance 1 - Red & Entrance 2 - Green  

• Ticket collection points are only available at the Red Entrance 

• Courtesy bus services run to the Red Entrance only



Bord Bia Quality Kitchen at Bloom 

• 5 demonstrations each day with Ireland’s top chefs

• Chefs Tasting Table on stage during selected demonstrations

• Live streaming on Bord Bia’s Facebook page

• Free cookbooks, competitions and raffles

• Meet the Producers – short interviews with Food Village Exhibitors 
before each demonstration 



Operations

Alan Murphy, Garden Events Ltd

Operations



Key Operation Areas

• Build & Marquees
• We build 12,750Sq. Metres, 3.20 Acres of Marquees

• 600/700 people work on building Bloom over a 31 days period

• Trackway and Fencing
• We lay 3.6 Km of trackway,1km of walkway and erect 1.7Km of 

Fencing. 

• We build 5 stages, erect 5 Bridges and place 675 Crowd Control 
Barriers

• OPW/Statutory Bodies

• Health & Safety



Guide to a smooth build up

Exhibitor Manual and Show Rules & Regulations have been supplied to all exhibitors

Please note the following information contained therein:

oGeneral Terms & Conditions

oExhibitor Rules & Regulations

oBuild up and breakdown times for deliveries

oOpening times and site opening times

oHealth & Safety Requirements

oOn-site facilities – Water, Waste, Power, etc.



Guide to a smooth build up

• Deliveries using pallet trucks should be mindful that powered pallet trucks cannot be 
used for loading into The Marquees as the ramps may not be able to take the weight 
these can carry.

• For all deliveries for your stand do not drive on the ramps as these are made for 
pedestrian traffic. Security will direct you to the nearest available space. Please leave 
enough time for delivering and putting your stand together as at our busiest times 
especially on Wednesday 29th the site will be very busy.

• If you need 24hr power or a place to park a refrigerated truck or van with an electrical 
connection? Contact the electricians who are here today to book this in advance of the 
event.

• Security: General security will be present on site on a 24hr basis for the duration of the 
build.  However, tools, materials, and personal items are the responsibility of each 
exhibitor.  You are strongly advised not to leave valuable items unattended on your 
stand both during the build up and also during the event.

.



Guide to a smooth build up

• Children: Children under 16 years of age are not allowed on to the 
event site during the build-up, re-stocking and breakdown periods.  

• Parking: exhibitor parking is in the red car park located at the rear of 
the Food Village. A car park pass (1 per stand) will be sent to you in 
advance of the event.

• Wrist Bands –Exhibitor wrist bands.  Must be worn for the duration of 
the show.

• We are here to help so please do not hesitate to ask us any question 
you may have about Bloom.



How long it takes to build Bloom

• Exhibitor Manual and Show Rules & Regulations have been 
supplied to all exhibitors

• Please note the following information contained therein:

o General Terms & Conditions

o Exhibitor Rules & Regulations

o Build up and breakdown times for deliveries

o Opening times and site opening times

o Health & Safety Requirements

o On-site facilities – Water, Waste, Power, etc.





PR/Comms

Sarah Tighe



Driving attendee numbers

Getting the best possible publicity for the show

Building awareness of Bord Bia’s ownership



What does the Comms team do?

ALL MEDIA OUTREACH:

- PRESS RELEASES – OVER 55 IN 2018

- LAUNCH PHOTOCALL

- MEDIA FEATURE PITCHING

- MEDIA ACCREDITATION

- RUN BORD BIA’S ON SITE PRESS 

OFFICE

MANAGE MEDIA PARTNERSHIPS

- RTE

- IRISH INDEPENDENT

COORDINATE VIP ACTIVITY

EVENT PHOTOGRAPHY & 

VIDEOGRAPHY

MANAGE BLOOM SOCIAL MEDIA









Bloom Social Media

#Bloom2019

@Bloominthepark @BloomFestival@Bloominthepark



BLOOM LIVE
Two shows

RTE One @ 8.30pm

Thursday, May 30th

Friday, May 31st
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Product launches 

Numbers / Facts / Figures  

Company milestones 

Charity connection 

Feature Theme / Trend 

Human interest stories  

Celebrity Ambassadors 

World Record Attempts 

Competitions 



EXHIBITOR PR FORM

The Exhibitor

Company Name

Contact details

Spokesperson

Tell us about the Company

Any exciting news?!

Describe yourself in less than 150 words. Tell us about your background and why you are exhibiting at Bloom. 
The human interest story often appeals to media. 

Return By April 23rd



What we need from you

Accurate 

PR Form

High 

Quality 

Imagery

Develop your 

story angles

bloompr@bordbia.ie

Keep in

Touch

Key Takeaways

mailto:bloompr@bordbia.ie


Trade Breakfast

Maureen Gahan



Friday – 31st May

Timing Activity

07:00 – 07:30 Registration

07:30 – 08:00 Buyer Breakfast & CEO address in Country Crest Restaurant

08:00/08:15 – 10:00* Buyers visit stands in Bloom Inn / Food Market / LIF Marquee / Fresh Meat 
& Produce Hall

* Buyers stay on site as long as schedule allows
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2018 Attendees

• 85 ROI Retail buyers 

• Major multiples, symbols, discounters and independent stores

• Also, Senior Management representatives from all Irish retailers, discounters and symbol 
groups including Tesco Ireland (CEO), MRPI (MD), Aldi Ireland (Trading Director), Lidl Ireland 
(Commercial Director) and Dunnes Stores (Head of Fresh Foods).

• 120 Foodservice buyers

• Aramark, Circle K, Dalata, Henderson Group, Pallas Foods, Sodexo, Insomnia etc.

• 11 UK buyers

• Including TK Maxx, Sourced Market, Partridges and O’Kane’s Irish Foods.



Producer Profiles



PR Opportunities / NPD?



Prepare for Success!
In advance

Research the visiting buyers – know who you are talking to

Think about distribution options + your pricing model

Think about how you will communicate your USPs in a clear fashion 
(practice your Elevator Pitch)

Ensure your website and Social Media platforms are up to date

Take the opportunity to highlight your participation at Bloom

On the day

Give yourself ample time for set up

Tasting plates, serviettes, paper bags etc

Hand-outs (summary sheet/brochure/business card/samples)

Make note of who has visited and any commitments made

After the show

Take time to follow up in short term

Check in again following period of time



Merchandising

Celine Cummins



Q & A





Thank you


