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Meet our awesome range

MOMA
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BIRCHIR MIESLL 7 5 RO MKILL
. b

BIRCHR MUEsLI
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MOMA'’S growth
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144.2%

+2.2%

+2.5%

+4.3%
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QUAKER

SCOTT’S

OATBURST

FLAHAVAN’S

JORDANS

READY BREK

MORNFLAKE

CATEGORY

KELLOGG’S
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Some of our customers

TRAVEL easyJet | | cnnme ghrg;n?f BRITISH = @ W L e //sg -
,
J L J
e % N '3 N N i N 7 ~N:
C . Sainsbury’s
HIGHSTREET  “Aspa = © | M | \waitrose BOOTHS S5 | incompmntm| TESCO

© MOMA Foods LTD 2018



Gross sales split by retail channel

CONVEMIENCEG% @  SUPERMARKETS
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Consumer Insight - the MOMA target audience

AGE GENDER ABC1 FAMILY INCOME SPREAD LOCATION EMPLOYMENT
w

N N
T | 6 IS

2% Female ABC Less than £20,000 15% North East 2% Working full time
Male 22% C2DE 33% £20,000-29,000 17% North West 8% Working part time 19%
),000 - 39,999 14% Yorkshire & the Humber 9% Full time student 8%
£40,000 - 49,999 14% East Midlands 8% Retired 13%
16% £50,000 - 74,999 13% West M 6% Une
5% £75,000 - 99,000 8% East of England 8%
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MOMA attracts a different kind of shopper
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CONVENIENCE

Breakfast out of home
is growing

NO ADDED SUGAR

Contined focus on reducing
sugar consumption

FILLING

Still one of the fastest
growing need states
(along with health & natural)

FREE FROM

Gluten free is now mainstream
Plant based dairy alternatives
are gaining traction

GUT HEALTH

Fibre and probiotics
are making a come back
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Product Development

Commercial

e Market ci7e
iarget size




Product Development

Commercial Quality
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Product Development

Commercial Quality Brand
e Market size e Better e Good fit

+ Trends e Consistent
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Product Development

Commercial Quality Brand Sales
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Product Development

Commercial Quality Brand Sales Capability
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Product Development

Commercial Quality Brand Sales Capability
e Market size e Better e Good fit e Market access e Manufacture
+ Trends e Consistent

e Margin
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Product Development

Commercial Quality Brand Sales Capability
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Product Development

Commercial Quality
e Market size e Better
+ Trends e Consistent

¢ Margin

PASSION

Brand
e Good fit

Sales
e Market access

Capability
e Manufacture



Product Development

Commercial Quality Brand Sales Capability

e Market size e Better e Good fit e Market access ¢ Manufacture
+ Trends e Consistent

e Margin

PASSION
“I can't change the direction of the wind, but I can
adjust my sails to always reach my destination”



CUSTOMERS
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THANKS

60
omafoods.co.uk

www.mom



