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Distribution of Irish Beef Exports
(inc. offal)
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Irish Beef Export Destinations 2016 (onnes cwe

Source: CSO, Bord Bia Estimates
Market increases reflect +5% in availability
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EU Beef Consumption

Source: EU Commission
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Consumption growth in 2016 = 2.4%
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Beef Consumption in European Markets 2016
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Source: Kantar Worldpanel, EU Beef Forecasting Group, Bord Bia
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Import Development European Markets

Source: EU Beef Forecasting Group
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Export Development European Markets

Source: EU Beef Forecasting Group
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EU Beef Imports/Exports

Source: EU Commission

350 e=s| Mports
2 300 F e==EXports
% EU-28 Beef Imports
$ 250 2016: +3%
= 2017: +3%
S 200
o EU-28 Beef Exports
S 150 2016: +10%

2017: +2%
100
50 I I I I I ]

2012 2013 2014 2015 2016 2017

Growing the success of Irish food & horticulture Bord Bia

Irish Food Board



EU Beef Imports/Exports (Jan-Oct)
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EU Beef Key Export Destinations g-sepos
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Global Beef Production 2016 vs 2017

Source: Gira, USDA

g 1.4% increase in Global Beef

LI N » |
* Production in 2017

Australian Beef:
- Tightest supplies in 20 years

- Beef exports back 24%
- Live exports constrained by supply,
prices and Indonesian demand
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Global Exports 2016 vs 2017

YOY: 12% 5 YR AVG: 16%
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Key Importers 2016 vs 2017
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- OECD Meat Consumption Indicator 2017

2s World Average Beef Consumption 6.4 Kg per capita
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Beef Markets Summary 2017

» Higher Irish beef exports in 2016
« EU consumption growth holding in 2017
* Increase in EU Exports outpacing Imports
 Global production is expanding
» Exports => Lower volume from Australia, New Zealand
=> More from USA, Brazil, India, Canada, Paraguay

* International consumption growth driven by Asia, and Africa

4
Growing the success of Irish food & horticulture Bord Bia

Irish Food Board




BRITAIN

Maintaining Loyalty and Position ahead of Brexit
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improved engagement
with our consumers

SOCIALENGAGENIENT WE HAVE INCREASED
LEVELS HAVE INCREASED THETOTAL NUMBER
BY 0 OF NEWSLETTER
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« CHEFS » ABOUT IRISH BEEF « LEARN FROM THE BEST
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Maintaining Profile in UK Retail and Foodservice

Our beef.
. . % _J Ourbeefb
LS X Thg :)e?t of Britain e # Made with only | 100% . T
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MILLER & CARTER

Cur premium - graded beef is sourced From carefully selectbed cattle reared an
sustainmnable British and Irish Farms.

It's Ehen matbured For at leaskt 320 days, hand-prepared by our master butcher
and expertly cooked by our chefs — For yvou to savour howewver you choose to.

Growing the success of Irish food  "heugh we're never short of a Few -
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Driving Awareness and building premium positioning

GERMANY




Launching a New Sustainability focussed Campaign in 2017
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DIE BOTSCHAFT
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Putting an Irish Slant on Sustainability for the German Market

Das ist irisches (
seiner schonster

Headline eadlin

So saftig kann
Nachhaltigkeit sein.

R TY

Who would have thought We all ag

It? This is how juicy That's Irish
sustainability can be. at its most be
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Frische Luft, saftiges Gras
und tuberall Wi-Fi.
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WWW.IRISHBEEF.DE



DIE BOTSCHAFT

Literature

Print

INTERACTION

(entertain)

INFORMATION

(educate)

Banner

Social
Media

Moving Images

PR



Netherlands

Maintaining Image based on Quality, Environment and Welfare attributes
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Up next Autoplay @ @D
lers stoofpotje - Irish Stew van
chef-kok Andrés Delpeut

Irish Beef - KoeTube

4views NEW

1 kg Iers stoofvlees
in blokjes

lers stoofpotje - lerse
runderlappen met hutspot
rish Beef - KoeTube

5views

De boerderij van Dan McKenna
| Irish Beef
rish Beef - KoeTube

2,262 views

.| Rubitin! lerse rosbief met
mediterrane BBQ-olierub
rish Beef - KoeTube

| 63211 views
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it Rub it in! lerse entrecote met
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Irish Beef - KoeTube
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ltaly

Supporting Communications of Premium Beef at Retail and Foodservice
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A new promotional strategy partnering with trade and media
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Nordics

Supporting high end market opportunities at retail and foodservice
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EU Beef and Lamb Promotion - Asia

EU Promotion — Intern/Journalist/buyer visits
EU Promotion — Symposiums & Seminars
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Chefs Irish Beef Club

Strengthen the CIBC presence in the Nordic markets and establishing presence in Dubai
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Beef Outlook 2017 - Mark Zieg
Thank You
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