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EIBN " YOUR GATEWAY TO INDONESIA :; R
EIBN is a partnership project between 5 European bilateral
chambers of commerce in Indonesia and 2 counterparts in
Europe

BritCham, EKONID, EUROCHAMBRES

IFCCI, INA, CCl Barcelona
EuroCham - EEN

Initiated and co-funded by the EU
Launched in August 2013
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Objectives
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4 )
Attracting EU businesses into Indonesia and supporting them in

their market entry activities; Increasing EU Business’ leverage

towards the Indonesian Governments. )

4 )
Increase and improve export and investment of EU businesses to
the Indonesian market.

- /
/ . ) ) . ) . \
European businesses in Europe, in particular SMEs, with an interest
in Indonesian market. Existing European companies in Indonesia
which need to increase their presence and visibility.

J

Joint expertise, knowledge and experience of well-established
European business support organizations with an extensive
network in ASEAN, especially Indonesia and the EU.
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Infor- Availability of more comprehensive information
mation on Indonesian & ASEAN market

tform for

ledge &

R tion More systematic and consolidated business

upport for companies from all EU28 member
states

Business
. Support
-practise
ange

city building

Platform for exchange among EU companies
—> increased visibility and leverage towards the
Indonesian and ASEAN governments

Pan-

European

||-iving on Synergies
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Implementation

v Helpdesk v' Company Directory

N wPposTn

SERVICES

'BUSINESS NETWORK

BUSINESS GUIDE INDONESIA ASEAN INFO CENTER

v Publications v" Free E-book

EIBN IS THE SMART ALTERNATIVE TO PURELY PRIVATE BUSINESS
CONSULTANCY FOR EU COMPANIES FROM ALL 28 CUUNIRIES'
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S WHO WE ARE

A BUSINESS

EXPORT TO state

$1ME o
INDONESIA MARITIME EXPO
10 - 12 OCTOBER 2017

Upcoming Event 1011012017

EIBN Business Lounge at IME 2017
Indonesia Maritime Exgo is present as the

preferred venue to strengthen presence and
enhance visibi

®

EVENTS

g Ei=N Joint Gathering
B -
Eurccnem,

S European Pavilion at INDEX 2017

oM =.ccesn comoenies are inunas 1o cetiiosie
2t 2 scoassive fes - 2 INDEX Indceasis

E\HN Eusmess Lounge at IME z

B o

Lanched in 2013, the EU-indonesia Susiness Network (EIBN) is 3
p oject between five European bilateral

com indonesia and two counterparts in Europ s
dones and ASEAN as high potental trade and

AEs - and support them in their endeavors to

s among companies from all EU28 member

Upcoming Event 1910872017 Fast Event 05/0612017

EIBN Joint Gathering EIBN Roadshow in Italy, Romania, and
Sweden

EIEN, together with its partners EKONID.

EurcCham, Britcham and IFCCL, cordially As a part of EIBN Outreach activilies in

invites you to its Europe, the team toured ltaly, Romania, and

Sweaden in 3 ser.

(] ®

EIBN CO

DIRECTORY 2017

___ Publications —___

Business Guide Free E-book
. |

-1
3 =% ; ; " g ]
:B cﬂ ' Accessible after registration & ig |* i 5
H (free of charge) l I q

* |Introduction to 1. Fisheries and 9. Agribusiness
Indonesian Market Aquaculture 10. Maritime

* How to export & source Aviation 11. Cleantech

* How to set up a business Gaming Industry 12. Automotive

Chemical Industry 13.1CT

Bakery Ingredients 14, Automotive

Cold Storage 15. Food & Beverage

Medical Devices 16. Healthcare

Packaging Machinery 17. Textile and Footwear

b R i e R
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Indonesia at Glance
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t\mﬂd's Most 255 9 million 1 /508 islands

Populous Country Population (in 2015) Biggest Archipelagic Nation

3rd fastest growing “rpe
Member State th ;8 tr'I”IOh 1 1’100
2 after India and World’s Largest Economy USD GDP (PPP) usb GDP
China per capita (PPP)

NES|IA S
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Worlds Largest Archipelago

m O o Eurapean t
2y e Evropean Usion

e 3.1 million km? of sea

e 1.9 million km? of land

® Hub for international trade since the 7t" century
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Macroeconomic data
... that will grow even further

Population development prediction (in million

300 inhabitants)
250
200 - 135 million people
150
100 -
B Consuming class Consuming class
50 | defined as persons
B Below Consuming with a real net
class monthly income of
0 - USS 300 or above

2010 2020 2030
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Structure of the Indonesian economy (2015)

Imports of Goods and
Services
14%

Household Consumption
Expenditure
39%

Large
Exports of Goods and domestic
Services consumer
15% base
Locomotive
Change in Inventory and guarantor
e of GDP growth

Non-profit Institution
Serving Household
Gross Domestic Fixed senent Consumptianconsumption Expenditure
Capital Formation Expenditure 1%
23% 7%
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Economic activity by region
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Special Economic Zones @ existing sizs
& Strategic Tourism Areas @ piannes sez

’ Strategic Tourism Areas

Lhoksemawe
Shipyard,
Manufacture . Sei Mangkei

Palm Oil, Rubber, Fertilizer Morotai

Industries, i

Logistics Tourism Bitung Tourism, Manufacturing
ogistics, Touris Fishery & Agro Industry, Logistics

Industries, Logistics

Tobalake W% - -

adahg Pariaman

Raja Ampat
Tourism (Maritime)

AL o

BatTci s
Refinery,
Metal Industry

- Garombong
Thousand Islands ~ --==--=-( ).~ : ) Refinery, Logistic,
‘ : B Petrochemlcal

Taka Bonerate
= Tourism (Marltlme)

O

Mandalika

Tourism

Tanjung Lesung  WestJava
Tourism Manufacture

Borobudur

Bromo Tengger Semeru

12



[
EIBN YOUR GATEWAY TO INDONESIA ' [—

U « INDONE
BUSINESS NETWORK

Stable Political environment

e Since 1998 thriving and stable democracy
* Newly elected President: Joko Widodo

CABINET

Political Party Joko Widodo
34% Governor of Jakarta 2012 — 2014
President 2014-2019
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II Mainstay Industry I -

Food Pharmacy, Testile, Leather, Transpor- Informatian and Power Plant
it Cosmetics & Health Foatwear & tation Communication Industry
ustry Equiprnent Industry Various Industry Industry Technology industry

. Supporting Industry .-

Capital Goods Industry, Component Industry, Auxiliary Material Industry, and Industrial Services

Lipstream Industry

Basic Metal and Nor-Metallic il Gas, and Coal Based Chemical |
Industry

Basic Capitals
Matural Resources Human Resources Technolksgy, Innovation & Creativity

Agrerbased Upstraam Industry Mineral Industry

Prerequisites

Infrastructure Policy and Regulation

Source: Ministry of Industry, Facts & Figure 2016
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O FOOD & BEVERAGE

Indonesia’s growing middle class and high-income group have represented an increasingly discerning and
demanding consumer base, eager to try new and innovative food and beverages products

» The F&B sector’s output has contributed:
- Primary sector (livestock, fisheries, agriculture, plantation) 15% of total GDP
- Secondary sector (manufacturing of F&B) 5% of total GDP

- as well as 27% of the total industrial manufacturing output .

» The turnover of the F&B industry has been growing 7.55% to a total nearly of USS$30.3 billion in Q1
2016

The Business Monitor International released an encouraging growth forecasts for Indonesia's food and beverages sector:

Food consumption growth: Soft drink sales value growth: Mass groceries retalls sales value
growth:

Forecast 2017 +6.9% Forecast 2017: +8.8% Forecast 2017: +10%
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The monthly expenditure per capita in F&B averaged to

approximately 51%.

Top 5 of Monthly Food Expenditure per Capita (in IDR)

145000

58740

51425
34060
24060

Prepared Food and Beverages Cereals Cigarettes Eggs and Milk Fish/Shrimp/Common Squid
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" The Food & Beverage sector is estimated to encompass over 6,000 companies, of which
approximately 90% are classified as large or medium sized. The players are dominated by the
presence of large local companies, but also important international and foreign companies

Number of Large and Medium companies in F&B Manufacturing

348
2013 5852

345
2012 5662

335
2011 5463

328
2010 5248

o

1000 2000 3000 4000 5000 6000 7000

H Beverage H Food

Among the leading packaged food players in Indonesia, Indofood, Nestle Indonesia, Heinz
ABC Indonesia and Unilever Indonesia has the strongest market share. In beverage, Danone
Aqua held on firmly to its leadership within soft drinks with 47.5% of market share



Top commo«
and chocolat
more than 2(

Packaged Fc

Sweet and savory snacks 6%

Oils and fats 6%

Confectionery 9%

Baby food 10%

Dairy products

Source: USDA, Economic |
Calculations using EuroM

Highest busine:
products, foc

Tree Muts

Pork & Pork Products
Coffee, Unroasted
Animal Fats

Eggs & Products
Wine & Beer

Meat Products MESOH
Tea

Condiments & Sauces

Coffee, Roasted and Extracts

Non-Alcoholic Bew. {ex. juices, coffes, tea)

Fish Products

Fruit & Vegetable Juices
Processed Fruit

Spices

Snack Foods MESOI
Fresh Vegetables
Processed Vegetables
Sugars & Sweeteners
Chocolate & Cocoa Products
‘Vegetable Oils MESOI
Prepared Foods

Dairy Products

b

20% A 6l% a0 100%

B

ed food, vegetable oils
ith the EU accounts for
regetable oils)

everage Breakdown

Yoghurt drinks
mik  0-3%
11 voured
» Fia 1% “béperkling water
1%
Frult julces
6%
Fruit drinks
3%
Syrup
7%
Energy drinks
7%
Sports drinks

6%

nated soft
rinks
8%

ty food & beverages
ts and packaging.
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Agriculture Products

Rice Shallots Com Chilies
70.846.465 ton 2014 1.233.984 ton 2074 : 19.008.426 ton 2014 © 1.875.075 ton
2016 79.141.352 ton 2016 : 1.275.367 ton 2016 23.164.915 ton 2016 : 1,916.068 ton

2014; 954.997 ton
2016; 885.575 ton

In 2014, 31.5% of the 1.811.570km2 of Indonesian land was agricultural, while 13% of
total land in Indonesia was arable, suitable for growing crops.

@ 04 0] O

Palm Oll : -
Cacao ; Rubber : Coffee

| . 29.278.189 tors : 2014 :728.414 tons ! 5014 - 3.153.186 fons | 2014 643.857 tons

2016 . 33.500.691" tons : 2016 . 760.429" tons : 16 ' 3.157.785" tong ond ¢ 2016 - 667.655" tons
1st
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Livestock Products

The livestock and poultry populations in Indonesia have risen substantially over

the past 15 years in response to Indonesia’s growing food demand

55 -

45

E

Livestock population excluding poultry (in millions)

T T

§558888588

—
—
=
4

2010

e
8RR 3

Source | Directorate General of Livestock Sarvice and Animal Health
*Preliminary figures

2,000 -

1,800 -

1,600 -

1,400 -

1,200 -

1,000 -

Poultry population (in milllons)

-

:

=

88

2010

2011

2012

2013 |

2014*

According to the National Meat Processor Association of Indonesia (NAMPA), the processed meat market in Indonesia is
currently growing by 15% each year, with a share of 65% of processed meat mainly going to wet-markets, 30% sold by
retailers and only 5% labeled as a premium cut, sold to high-end consumers.
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BAMM
By e Evropesn Usion

Poultry

Among all meat-processed products, poultry has the biggest popularity. The processed poultry sector
contributes to 60% of the market and is still predicted to grow for the next two years. It is projected to have

doubled to 2.5 tonnes by 2018.

Mative chicken and broiler population (in millions)

300 - Native groifler (left | 1,600
Chibckan [right = |
axls) + 1,400
290 -
| 1,200
280
I 1,000
70 - | 800
<]
260 -
a0
250 -
200
240 T T T T T 1 o=

T T T
& o e, S R
*ﬁﬁj *E#J F f‘ﬁﬁ’ A &

Poultry products were imported by

Indonesia during the period 1969-1984. E'h“k_
Since then, Indonesia has improved its o -ﬁ
external position in eggs and broiler a Chicken

meat as a result of the poultry Mass

Guidance Program (Bimas) which was :
launched nationally around 1979. : 2014 : 1.939.000 tons
However, Indonesia remains a net 2016 : 3.131.000 tons
importer and even if conditions have

improved, large opportunities exist in

the sector.

Commodity: Import Export Balance Balance
{tons) {tons) {tons) (000 USS)

Trade figures, 2013
Live animals
Poultry 23
Livestock Products
Meat of poultry 1413

1 -22 =140

1.6 -1412 -4,492

Source: BPS & Directorate General of Livestock and Apimal Health Services Statistics 2034 .
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Poultry

Even if the main production sites are located in West Java, the country production remains
relatively spread — the top 10 provinces represent 70% of the national production.
Therefore, opportunities exist across the country as chicken is the main type of meat
consumed by Indonesians.

EU « INDONESIA
INESS NETWORK

Native chicken production locations:

RGN Tia PG
N /WY ' &5
3 P 5/ ” g ~q/
4 N\ v S Kp i P
= P, _ ek
- S ' i, 3 '
;/ NQ!UI ’ :r, \
East Goroptaln Su!-;wcﬂ L
: Kallmantaa e L ‘.\—f",_,-' \
West i e SRS |
: : ;] L= -
¥ ; ™ p ) ,}an’man!nn 1 ! (Solaweti =/ o 7 s I 0
/k-‘\‘ k> ] o bi B -\ x \:) v Ao /(»:t'* / = ,‘ = "’\ﬂgsstlnaﬁ of
West | am ‘J (r nngkn - ¢ r Central /& SRR o poazia; —
Sum‘.‘trd:_.l\ _,4\./ }, mum | l! \ Xallm‘mhn l-%, sx?%;\_ _E_\“ ‘\.\\‘!ﬂ e - - Totxs H;)f = -.___\_‘«
B\ 0 Sumatra Sl q ) ) =2\ \ ; ﬂ}*L 2N ey ,—-‘--\_:. = J T
> ‘\' atsimo_ { Se—e “""'/-LA* Sl T8 R B Voo S R, |
2 2\ 5 akeridntan So}ml OUHEAStANA TN A A Papua
Sulgegl o TE ! —~
: . 2
\_—i i Maluku o &L \ ‘,
] ] ¢
? " ] .—‘_) "~y . .. ’.' = /r -?\ ‘
—~h/ Balf - s =, 0o j ad
' s—.—lﬂ\'i l‘ v ! Y -“\c‘-j"’V“f iv_.—_ ey ?"r» N LU 7 - ~ (-, \.\
'- B B T S |
Yogyakarta ! west > N
" Nusa Temora” m“ TEW <
_9 7
: ,, ./‘
_M.l B ¥ 4

0. £

- - - In thousand tons Source: BPS
Tho temesitiwnt Coordinating Board of the Reputdt of ndorwia



EU « INDONESIA

m,.,mﬂ YOUR GATEWAY TO INDONESIA

Duck

Average local production is 45.000 ton per year while the demand is 75.000 ton per year.

Mostly imported from Malaysia, but the government has blocked it on March 2017 due to
HIN1 virus.

Duck pfbducﬂon locations, 2014
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R The production volume of beef
A (i thoussirids ineltié onees) cattle in Indonesia is still far from
meeting the consumers’ needs.
500 - This is an opportunity for beef
cattle business
400 -
300 -
100 -
Beel
0
2010 2014
2014 : 498.000 tons
Trade figures, 2013:
(tons) | (tons) (000 USS)
Live animals consumption in 2016 was
Cattle 130,021 - =130,021 -338,399 714’000 tons, which
Emsionk Eroducts requires 190,000 tons to
Meet of bovine animals 47698 3.3 47695 222215

be imported

Source: BPS. Directorate General of Livestock and Animal Health Services
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Beef

While Sumatra is home to most of the cattle population, Java concentrates most of the
slaughtering houses and production sites - 22% realised in the East and 11% in the West.

Cattle population concentration and production locations
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80% of the beef processed-meat products in Indonesia are produced locally,

however almost 80% of the raw material imported from Australia.
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Lamb

Goat meat production, tons (in millions) in 2016, local production WER

70 67,000 tons short of meeting
T I the domestic consumption of
2 117,800 tons.

a7l

oo

&s i ! : . | .

64 I I Lamib

” jo10  zen 212 2013 2omac b o B
Trade figures, 2013 20716 - 67.000 tons

Commodity: Export

{tons) {tons) (000 USE)

Live animals

Goat and Sheep 3 2 -1 =49

Livestock Products

Meet of goats 1,362 0.4 -1,361 -8,934

Srirre BPS & Nirertnrate General nf Livestark and Andmial Health Sendreg Statictiers 2014
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Lamb

Half of the goat meat production is concentrated in Java. The rest of the production is
relatively spread over the country, East Nusa Tenggara (5%), North Sumatera (5%), Banten

(5%)...

Goat populatlon concentration and production Iocatlons*
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Pork

50 - Pig meat production, tons (in millions)

The pig meat industry is supported
by an increasing demand of the 32.5

G | million non-Muslim Indonesians

and 9.5 million tourists visiting the
200 country every year.
o The growing demand (domestic and
100 - regional) for pig meat is reflected in
Indonesia’s trade figures:
S0 -
= Yearly average export of live swine
i . . ; . (volume) 2009-2013: +9.5%
2010 2011 2012 2013 2014*

= Yearly average import of swine
Trade figures, 2013 meat (volume): +25%
Import | Export | Balance | Balance
(tons) | (tons) | (tons) | (000 USE)
Live Swine - 36,675 36,675 67,933
Swine meat 715 2 -T13 -2,.559

Source: BPS & Directorate General of Livestock and A“fmal HEEIM%@%&%
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Pork

Pig meat production is highly concentrated in Bali 40%. Most of the rest is produced in North
Sumatera (13%), East Nusa Tenggara (10%) and West Kalimantan (10%).

Pig populatlon concentration slaughtering and production locations:
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Fisheries

List of import restriction

Prepared or preserved fish, caviar,

Pasta shrimp, fish paste, shrimp given

1 ;;i:r substitutes prepared from fish 14 no flour in tight containers )Ossesses a
2 | Salmon in airtight packaging 15 Lobster sources with
3 | Herring in airtight packaging 16 Qysters 2d 6.8 million
4 | Sardine in airtight packaging 17 Shelifish fan \ar sprea d
5 Tuna, slkipjack, bonito in airtight 18 Mussels in airtight containers i
packaging 9 t Indonesian
6 E;srl':c:.{]jl?:n skipjack, bonito in airtight 19 Cuttlefish, squid udin g the
7 | White bait in airtight packaging 20 Octopus conomic Zone
8 | Eels in airtight containers 2 The mussels, oysters, ark shells
9 | Mackerel horse in airtight containers 22 Abalone
Shark fins ready for consumption, fish
10 | sausage in airtight containers, fish balls | 23 Snails, other than sea snails
and shrimp
11 | Caviar 24 Sea cucumber
12 | Other Crustaceans-Mollusca 25 Sea urchin
13 Crab (airtight containers), small shrimp, 2% Jellyfish

prawns

Source: Permendag Mo. 87 Tahun 2015

system to

better manage the national fisheries needs. The main objective of the system is to

provide the supply needed by the fish processing industry, as well as to protect local fish
producers.
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MILR FACTS

The rapid increase in demand for milk products (+8% per year according to the Milk
Processing Industry Association —AIPS) creates an attractive market for foreign
investors.

EU « INDONESIA
BUSINESS NETWORK

Great opportunities lie upstream to fill the milk supply gap and even more importantly
downstream, in scaling up production of condensed and evaporated milk ; equivalent

milk and dry milk. Milk is processed on Java island (half in East Java, one third in
Jakarta).

1.3 billion
Trade Balance
deficit of milk
products (USS)

+8% 30
Yearly domestic Number of

demand growth corporations in
for milk products the dairy industry

drinking
2 become
value

750 million
Yearly units of
canned liquid milk
(387gr) cOnsumed

325 million

1.8 billion
Yearly domestic Yearly average
demand (kg) of

baby powder milk

imports of milk
products (USS)
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Alcoholic Beverage

Indonesians perceive wine as a healthier alternative than other alcoholic beverages.

Between 2005 and 2011, the consumption of wine in Indonesia increased by an annual average of 25% with a demand very much driven by
the upper-income local population, but as well by the expatriate and tourist communities. The industry predicts a similar trend for 2014

and 2015 with an estimated annual growth of 20%.

The Minister of Trade Decree No: 15/M-DAG/PER/3/2006, March 29, 2006

Alcoholic beverage with 1-5% ethanol Beer, Lager, Ale, Stout, Low Alcohol Wine, Carbonated Alcoholic
(C2H50H) content Beverage, Glutinous Rice Wine (Brem)

Alcoholic beverage with 5-20% ethanol Wine, Sparkling Wine, Champagne, Carbonated Wine, Reduced Alcohol
(C2H50H) content Wine, Cocktail Wine, Quinine Tonic Wine, Meat Wine or Beef Wine, Malt

Wine, Fruit Wine, Cider, Perry,
Rice Wine, Vegetable Wine, Honey Wine (Mead), Palm Wine/Toddy,
Aromatic Alcoholic Beverage, Rice Wine with Greater Galingale (Beras
Kencur), and Ginseng Wine
Alcoholic beverage with 20-55% ethanol Brandy, Fruit Brandy, Gin/Genever, Liquor, Rum, Vodka, Whiskey, Samsu
(C2H50H) content Alcohol (Spirit)
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Tourism industry has contributed 4.23% of total Indonesian investment in 2015 and it
is Projected to rise by 8% in 2019.
It has became one of the trigger for the development of HORECA Business

‘_

<
VISIT INDONESIA

every ime remembered with beauty




B yovummscussiouiin St s, MASMESTIMGT S
| TVITY. SOCIALIZING. DIVERSITY IN PEDPLE'S PROFILEAND PREFERENCE

GENDER, AGE, TREND AND BEHAVIOR) HAS SHAPED THE RANGE OF

IR PREFERRED ACTIVITIES AND THE PROVISION OF FACILITIES IN
TINGTHOSEACTIVITIESASWELL

‘E}.‘J MIDDLE CLASS HANG OUT

In 2013, Indonesia has around
590 shopping malls.
While Jakarta contribute
173 shopping malls
And the number increased 3.9%
per year.

The mass grocery
retail value sales’
grow at more than
10% per year
(outlet shift to
modern markets).

Source:The Marketeers. PT. MarkPlus Indonesia
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Regulatory environment

Decree of Chairman of BPOM No. HK.00.05.52.4040 on Food Categories

 Standard reference for the registration of food and beverages

* |t divides food into those using foreign brands (ML) and those using local brands (MD) in their
registration. This ML/MD number has to be displayed on the packaging

Decree of Ministry of Health No. 033/2012 on Food Additives

* The list of food categories is divided into 27 categories.

* In accordance with this ministerial decree BPOM has issued 25 regulations to limit included food
additives

Ministry of Agriculture regulation 60/2012 and Ministry of Trade regulation 60/2012

* Inorder to import horticulture products into Indonesia, an import-licensing regime is being
imposed by the Ministry of Agriculture and the Ministry of Trade

* animport recommendation for horticulture products (RIPH) from the Ministry of Agriculture, a
prerequisite for applying for the Import Permit Letter (SPI) from the Ministry of Trade

Regulation No. 22/M-DAG/PER/5/2010 of 21 May 2010 of the Ministry of Trade
* all local and foreign companies that produce or import goods for the Indonesian market are
obligated to attach labels written in Bahasa Indonesia

Law no.33/2014 on Halal Product Assurance
* Food and Beverage products must be Halal certified by 2019
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Registration process
Regulatory body

BADAN POM RI

Badan Pengawas Obat dan Makanan (BPOM) Republik Indonesia
Indonesian National Agency for Drug & Food Control (NA-DFC)
WWW.pom.go.id

Directorate of

Directorate of Drug and Directorate of Traditional
Biological Medicines, Cosmetics, Food Safety

Evaluation

Product Evaluation and Food
Supplements Evaluation



http://www.pom.go.id/
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Registration process

Who should apply?
Only local distributor or agent located in Indonesia

Registration stages

Pre-registration can be done by E-Registration and Walk-in

Electronic Registration :

» Register through an online form at http://e-reg.pom.go.id

* Processing time: 30 working days

» Determination of the registration category and evaluation path/timeline
* Consultation on completeness of registration dossier and document

* Registration Fee

Walk-in Registration:

* Processing time: 30 working days

* Determination of the registration category and evaluation path/timeline
* Consultation on completeness of registration dossier and document

* Registration Fee

Registration
* Submit registration dossier according to the registration category


http://e-reg.pom.go.id/

EU « INDONESIA
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Registration process

Timeline for evaluation

60 WD

120 WD

150 WD

Food with Non Flavouring Instances and other food

For Functional Food, Herbal Food

For Special Processed Food

For Irradiated Food, Genetically Modified Food, Flavouring Instances,
Organic Food, Milk and its processed products, Meat and its processed
products, Fish and its processed products, Alcohol beverages
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Registration process

Registration requirements for Import of Products :

All companies must submit their company legal documentation (SIUP), API
(The Importer Identity Number) and API-T (Restricted Importer's Identification
Number) for an alcohol beverage importation

The certification GMP/ HACCP/ ISO 22000 should also be submitted
Designation Letter from originated country to local agent in Indonesia

Health Certificate or Certificate of Free Sale

A power of Attorney to assign local agent to conduct registration



o
EIBN YOUR GATEWAY TO INDONESIA B

Registration process
Labeling and Halal requirements

Labeling requirement

= All local and foreign companies that produce or import goods for the Indonesian market are
obligated to attach labels written in Bahasa Indonesia.

= Once obtained Halal certification, all companies must include the Halal Label on Product
packaging, specific part of the Product, and/or specific place of the Product

Halal requirements

A new Halal Law has been enacted in 2014 regulated by new body namely BPJPH or Halal

Product Assurance Organizing Agency

= The Halal Law requires all products that meet the halal requirements and enter, are circulated, or
sold within Indonesia to be halal certified within the next five years (by October 17, 2019).

= Halal certificates are valid for four years and subject to extension.

* The companies selling non-halal products must attach “non-halal” label on the product

* Products containing alcohol must state its alcohol contain in percentage form at the label

" |nclusion of Halal Label on the product must be easy to see and read as well as not easily erase,
detach, and damage.
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Steps to Market Entry in Indonesia
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A Manufacture
‘ Establish a in Freg Trade
company Zones in
’Appoint an havingin mind ~ ndonesia
agent to your pIanqed
explore the business aims
\‘Ei&’ .Export market
T products
working with
° local business
Visit the partners
Indonesian
market

yourself
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-- OURAUDIENCE

* 37,000 trade visitors from 49 countries

® 90 % Visitor Satisfaction rate *
E | B N ® 98 % Visitor Recommendation of SIAL Interfood
* Souwrce | 2015 SIAL nterdood Visiter Swrvey 20%

EU= INDONESIA
USINESS NETWORK. | |7 10 Domestics

Jakarta, Tongerang, Bekasi, Bandung, Bogor, Depok,
Surabaya, Lampung, Jogjakarta, Palembang

Top 3 Visitors' Objective 23%
* To find new Suppliers
| ® To find new Products B Retail & Trade

* To find out about new trends and market developments

B Cotering & Food Service
Food Manufacturer / Processor

B Services
; zav?ng your marketingo:n;{estment " 75% subsidized
aving your accommodation expenses with our
discounted corporate rates at selected hotels FULLY BOOKED!

» B2B meeting arrangements

Upcoming event: European Pavilion at Food & Hotel Bali & Medical Trade Mission 2018
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v'Food & Beverages Trade Mission (26 — 28 February 2017)

Food & Beverage | Wine & Spirits | Equipment for HoReCa | Hospitality
The program:

Sun, 25 Feb Individual arrival to hotal
Briefing o mission adlivilies

“Mon, 26 Feb Morning: Information sessicn on current F&B trends in Indonesia and how

fo export and regisier your products in Indonesia

s+ Presentabion: Business Opportundlies in the Indonasian Food & Baverages
Market | lndonesian Food and Beverage Producers Association {GAPMMI )

+ Presentation: npor and business Ecensing, procedures and realistic imeframes
for foreign companies and products entering the Indonesian market [Indonesian
Matonal Agency of Drug and Food Control, BPOM]

+  European Business case: How to do business in Indonesia Food & Beverages

seclor, opporiunities & Chalenges [Eurapean player in the market]

Lurch time: Nabsorking lunch

Aflemoon: Points of saleffactary visils

Tue, 27 Faeb Full day of tailored B2ZB meetings with polential partners

“Wed, 28 Feb Full day of tailored EZE meetings with potential partners

75% co-financing
Offered by EIBN
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BALI NUSA DUA CONVENTION CENTRE, BALI P e

FOOD & BEVERAGES WINE & SPIRITS EQUIPMENT INTERIORS
A PAMERINDO INDONESIA TRADE EVENT . . '

FHT BALI 2018 &5 2

FOOD, HOTEL & TOURISM BALI == = - e o s

S =y - Fnoaﬁeoa;tcnomg& * Fuminse & Fooures
s * Tabloware & ALCossories
* Dairy Products * Spidts * Beoverage Process
* Tea & Coffoe * Uguowurs & Cocaails - er:t : :‘.:lnssma.n;o«r:mwﬂns
. . * ¥rgrocioms, Essonces & Agonts e Bpor & Oder . crainga
The 11th International Exhibition o rroieam v roade e " Chasming: Neskstarincs T o oo
N * Mot & Poultry SRRt e Fre & Scasty Symems
for Equipment, Food, Beverages & S A BAKERY. FOODSERVICE ... -

& RETAIL ® Inroom Technotogses
- * Pacagirg Equipmene & Macerial

Services to Support Indonesia’s
Tourism and Hospitality Industries

* Guest Sonvice Systems

* Conmutancy & Managoment
Services

TOURISM SERVICES &

SUPPLIES

¢ Managemers & Carcors
e grecions, Essonces & Agcnts o Facizies M at
P SaaggoR Expinomnt i Syl * Training & Gues: Sorces
= Shopfiing & Recall Display ® Trawel Agents

o Reotall Suppiies
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info@eibn.org
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