




The Protein Category is forecasted 

to grow by 28% in the next 4 years 
 

£ MILLION 2013 2014 2015 2016 2017 2018

Total Protein Products 197.4 224.1 249.7 275.1 294.7 313.4

Protein Bars 49.8 58.6 67.5 77.1 84 90.2

 Powder 124.3 137.4 148.7 158.3 164.9 170.5

RTD 19.9 24.1 28.6 33.6 38.7 44.3

Other Protein 3.4 4.1 5 6 7.1 8.4

The ability of producers to 

break into mass  channels will 

be key to expanding sports 

nutrition's reach.  In the 

Category's five largest 

European markets (UK No.1), 

less than 25% of sales occur in 

prominent food channels 

(Euromonitor International 

2012) 

Source: Euromonitor International from trade associations, trade press, company research, 
trade interviews, trade sources  





 Packed with Whey Protein Isolate 

 No Sugar 

 Low in fat and calories 

 All Natural  

 Gluten Free 

 Diabetic friendly 

Chocolate, Strawberry, Vanilla & 

Banoffee (150ml and 500ml) 



Protein (g) 5 7 5 20 

Sugar (g) 28 31 10 0 

Fat (g) 18 25 6 7 

Sat Fat (g) 13 15 5 3 

Total Carbs (g) 33 34 12 7 

Calories  318 397 124 154 









 







 



 



Meet some of the Team! Meet some of the 

Team! 





A few of our other 

Ambassadors…Including 

the ‘Wheyhayemaker’ ;)  







Current	UK	Distribu on	partners			
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WHEYHEY

Ben & Jerrys

Snog

UK #1 ICE CREAM 

UK #1 FROZEN YOGURT 













 


